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* How has food spending and behavior changed with COVID-197?
* How have things changed regionally with COVID-19?
* What's next?

How has food spending and
behavior changed with
COVID-19?
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Panic buying and stockpiling. Panic
spending distorted usual consumption
patterns and created market distortions. At
the beginning of quarantine, stockpiling
behavior was observed through excess
demand for toilet paper, shelf-stable food
items (frozen, canned, and dried foods;
snacks; and beverages) and cleaning
products, which translated into stock out at
the grocery store (Terlep, 2020). During a
black swan event such as an earthquake,
large households and households with a
middle-aged or older household wife are
likely to engage in panic buying (Hori and
Iwamoto, 2014).

Source: Melo, 2020
Image source: Alexas Fotos from Pixabay
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Price changes for major at-home food categories,
June 2019-June 2020

Food at home

Retail beef and
veal prices in June oot
2020 were 25.1
percent higher
than in June 2019 e i s

Nonalcoholic beverages
Other foods
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Annual percent change

Source: USDA, Economic Research Service using U.S. Bureau of Labor Statistics Consumer
Price Index data.

Source: USDA-ERS. 2020




COLLEGE OF TROPICAL AGRICULTURE
AND HUMAN RESOURCES
UNIVERSITY OF HAWAI'l AT MANOA

U.S. total food, food-at-home, and food-away-from-home
spending, January 2019-June 2020

U.S. food spending
in June 2020 was
$12 billion less than
in June 2019

Source: USDA-ERS, 2020
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Note: These monthly food sales data exclude food which is furnished and donated, home-produced,
and served at educational institutions.

Source: USDA, Economic Research Service (ERS) using data from ERS'’s Food Expenditure Series.

COLLEGE OF TROPICAL AGRICULTURE
AND HUMAN RESOURCES
UNIVERSITY OF HAWAI'l AT MANOA

Year-to-year change in inflation-adjusted monthly
U.S. food-at-home and food-away-from-home expenditures

Eating-out
expenditures in
May 2020 were 37
percent lower than
May 2019
expenditures

Source: USDA-ERS, 2020
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Notes: Expenditures include spending on foods and beverages by consumers, businesses, and government
entities. Orange and blue areas show the percent change from the previous year for each month.
Year-to-year changes are calculated on sales in 1988 dollars. Grey bar indicates the 2007-09 recession.

Source: USDA, Economic Research Service (ERS) using data from ERS’s Food Expenditure Series.
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Shopping Attitudes and Habits

Believe grocery shopping will change permanently due to COVID-19

ey
Feel “uncomfortable” when shopping at a grocery store
e

Have used grocery delivery or pick-up for the first time since COVID-19

.
Won’t shop at a store that doesn’t have a mask policy
R a6%

Source: Redman. 2020
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‘T Just Need the Comfort’:
Processed Foods Make a

. Comfort Foods Make a Comeback in the Coronavirus Age
Pandemic Comeback

Shoppers, moved by nostalgia and hunting for longer shelf lves,

are returning to old standbys Lx:ﬁ: :hcr Boyardee and Campbell’s ° I n Cr e a S e d d e m a n d fo r fo o d S
that are easy to make

* U.S. store sales:
* Soup 37%
» Canned meat 60%
* Frozen pizza 51%

Source: Creswell, 2020, April 7; Chaudhuri, 2020, April 24
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“Single Vitamins see 166% Growth as
Consumers Look to Boost Immunity”

Nestle’s organic sales
grew 4.3% January-March

ce sales, four-week averages, 2015-2020

Millions of gallons
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Notes: The reports are issued every four weeks during the marketing year. The dates in the chart are
from marketing year 2020, when orange juice sales reporting began on September 29, 2019, with the
first report being issued on October 26, 2019.

Source: USDA, Economic Research Sewvice using Florida Department of Citrus Nielsen Sales Data.
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Source: Business Wire, 2020. April 24; Creswell, 2020, April 7; USDA-ERS. 2020
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Value, quality, and brand purpose are most often cited as top reasons for trying a new brand

across countries

Reason for trying a new brand in the past three months'
% of respondents
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Source: McKinsey & Company. 2020
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How have things changed
regionally with COVID-197?
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Source: Chetty, Friedman, Hendren, Stepner, and the OI Team, 2020; Data updated November 18, 2020
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In Idaho, as of November 15 2020, grocery spending by all consumers increased by
27.1% compared to January 2020.
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Source: Chetty. Friedman, Hendren, Stepner, and the OI Team, 2020; Data updated November 24, 2020
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In Colorado, as of November 15 2020, restaurant and hotel spending by all
consumers decreased by 43% compared to January 2020.
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Trafficat Hawaii restaurants Trafficat Arizona restaurants Trafficat New Mexico restaurants
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Data source: OpenTable, 2020. November 24
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What's next?
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SHOPPING BEHAVIOR AND THE GREAT RECESSION
Purchases of sale items rise in tough times

As a share of household expenditures
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Source: NBER, 2015
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From 2006 to 2010, food-away-from-home spending and its share of household
food expenditures declined

2005 dollars (billions) Percent
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Note: Shaded area is the Great Recession.
Source: USDA, Economic Research Service calculations using data from Bureau of Labor
Statistics Consumer Expenditure Survey and Consumer Price Index.
Source: Cho, Todd. & Saksena, 2018
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During the recovery, average per capita food expenditures remained below pre-recession
levels for households in the middle-income quintile

2005 dollars
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Note: Shaded area is the Great Recession. The stars indicate that the expenditures are

statistically different from 2005 (p<0.05).
Source: USDA, Economic Research Service estimates using Bureau of Labor Statistics

Consumer Expenditure Survey data.
Source: Cho, Todd, & Saksena, 2018
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More people expect to make a portion of their purchases online post-COVID-19 than before.

Customers purchasing category online'**

% growth*
th‘ﬁa £ e N b K ©
el 0 o n &
& # £ 2 & F
Nofinsufficient data NN I I
“ Negative growth Positive growth >
g
© &
") x g £ & 2 8 g g
kT o ] &=
= = Iy (o) [ = £ = o
Groceries -
=
g
-]
c
©
‘8’ Food takeout & delivery
w

Source: McKinsey & Company. 2020
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Thank you!
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