
New Harvest OrganicsNew Harvest Organics



OnOn--Site Fruit Stand & PeddlersSite Fruit Stand & Peddlers

< 0.2% in 1995
about 10% today



Niche Mkting ConsiderationsNiche Mkting Considerations
• Local consumers -- reliable market

• Cost Efficiencies & Good Records
+ Briggs & Eggers:  need to be organicgg gg g
+ Apple Annies:  weeds & U-Pick

• People Skills

• Complementary Products & Producers• Complementary Products & Producers

• Your uniqueness is the only source of q y f
profitability that cannot be competed away.



ResourcesResources

www.valueaddedag.org



ResourcesResources
http://www.ers.usda.gov/Data/Organic/

http://www.ams.usda.gov/NOP/

http://attra.ncat.org/organic.html

http://processverified usda gov/http://processverified.usda.gov/

http://www.eatwild.com/p

http://www.localharvest.org/

http://www.farmdirectory.org/




