
Direct Farm Mkting DefinedDirect Farm Mkting Defined
Ag Census:  Direct Sales for Human Consumption

During 2007, did you produce, raise, or grow any 
crops, livestock, poultry, or agricultural products p , , p y, g p
that were sold directly to individual 
consumers for human consumption?  Include 
sales from roadside stands farmers marketssales from roadside stands, farmers markets, 
pick your own, door to door, etc.  Exclude craft 
items and processed products such as jellies, 
sausages and hams.

Wh t th l f th di t l ?What was the gross value of these direct sales?



Direct Farm Mkting TrendsDirect Farm Mkting Trends
U.S. Farms (#) 1997 2002 2007

Annual % 
change( )

All Farms (#) 2,215,876 2,128,982 2,204,792 -0.1%

Direct Marketing (#) 110,639 116,733 136,817 2.1%

% of total 5.0% 5.5% 6.2%

Farm Sales
All Farms 
($1,000,000)

$ 201,378 $ 200,646 $ 297,221 4.0%

Di t M k ti $ 592 $ 812 $ 1 211 7 4%Direct Marketing
($1,000,000)

$ 592 $ 812 $ 1,211 7.4%

% of total 0.29% 0.40% 0.41%

Source:  Ag Census



Bonita, AZ (SE AZ)Bonita, AZ (SE AZ)



SE Arizona Direct MarketerSE Arizona Direct Marketer



Complementary FarmsComplementary Farms



Experience & Product NicheExperience & Product Niche
The image cannot be displayed. Your computer may not have enough memory to open the image, or the image may have been corrupted. Restart your computer, and then open the file again. If the red x still appears, you may have to delete the image and then insert it again.



ValueValue--Added ProductsAdded Products



Briggs & Eggers OrchardsBriggs & Eggers Orchards



New Harvest OrganicsNew Harvest Organics



OnOn--Site Fruit Stand & PeddlersSite Fruit Stand & Peddlers

< 0.2% in 1995
about 10% today



Niche Mkting ConsiderationsNiche Mkting Considerations
• Local consumers -- reliable market

• Cost Efficiencies & Good Records
+ Briggs & Eggers:  need to be organicgg gg g
+ Apple Annies:  weeds & U-Pick

• People Skills

• Complementary Products & Producers• Complementary Products & Producers

• Your uniqueness is the only source of q y f
profitability that cannot be competed away.



ResourcesResources

www.valueaddedag.org



ResourcesResources
http://www.ers.usda.gov/Data/Organic/

http://www.ams.usda.gov/NOP/

http://attra.ncat.org/organic.html

http://processverified usda gov/http://processverified.usda.gov/

http://www.eatwild.com/p

http://www.localharvest.org/

http://www.farmdirectory.org/




