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Growers and Shippers

of Premium Organic:
Tropicals (Mangos, Limes &
Pineapples), Apples, Citrus, Field Notes
Grapes, Melons, Stone Fruits
and Summer and Winter Squash

See what Spring has in
store for us. Read our
March issue of Field
Notes.
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On-Site Fruit Stand & Peddlers
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<0.2% in 1995
about 10% today




Niche Mkting Considerations

* | ocal consumers -- reliable market

* Cost Efficiencies & Good Records
+ Briggs & Eggers: need to be organic
+ Apple Annies: weeds & U-Pick

People Skills
Complementary Products & Producers

Your unigueness Is the only source of
profitability that cannot be competed away.




Resources

Western Profiles of

Certification
and Laheling
Considerations
for Agricultural
Producers

"Examples from Direct

and Agri-Tourism Entepe & Western Exiension
AR i - B S Marketing Committee
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Looperative Exiension Publication 1372

THE LINIVERSITY OF ARIZONA
Tl Ll Wil £ AETWR.,

www.valueaddedag.org




Resources

USD A United Stalas Department of Agrculiune

http://www.ers.usda.gov/Data/Organic/ Bt S e

‘ The Economics ol Food, Farming. Matural Resourcas, and Rural Amarica

http://www.ams.usda.gov/NOP/ National Organic Program

http://attra.ncat.org/organic.html

http://processverified.usda.gov/

hitp://process 'e’l

http://www.eatwild.com/ ké@twm‘i#

http://www.localharvest.org/

http://www.farmdirectory.org/






